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MONACO
PROPERTY 
SPOTLIGHT

BLOCKCHAIN 
GOES TO WORK

THE
MIDAS LIST
MASSA GOES 
ALL-ELECTRIC 
WITH VENTURI

CHARLES RULES!
FUELED BY A MULTI-MILLION DOLLAR DEAL

LECLERC IS STORMING THE TRACKS,
BUT WILL THE PRANCING HORSE HELP HIM

BRING HOME THE F1 DRIVERS’ CHAMPIONSHIP?

“Senna is my inspiration”

WITH 

FERRARI’S FIRST
MONEGASQUE

F1 DRIVER

EXCLUSIVE INTERVIEW
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All Ale To 
The Winning 
Formula!
F1 driver Daniel Ricciardo taps into 
the largest craft brewery on the coast.

BY NANCY HESLIN
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For over fifty years, drivers have 
triumphantly sprayed champagne 
on the F1 podium. Swiss racer Jo 
Siffert can be credited with the 

ritual when, at the 1966 Le Mans 24 Hours, 
he unintentionally soaked the crowd as the 
cork shot out of a warm bottle of Moët. 
These days, it’s far more commercialized as 
the top three drivers get jiggy with €3,000 
magnums of Carbon champagne color-
coded gold, silver and bronze.

It’s not just the racers that indulge. 
Across the Monaco Grand Prix weekend 
innumerable flûtes of bubbly are 
glamorously guzzled; one exclusive party 
(see p. 36) goes through 40 bottles (at €300 
a pop) an hour. You do the math.

But there may be a new beverage of 
choice in Monaco—the honey-colored 
Lager No. 3, a summer seasonal beer 
brought out on May 4 by the Blue Coast 
Brewing Company. It’s named in honor of 
the reigning Monaco GP champion, Daniel 
Ricciardo, whose favorite number happens 

to be 3. (There are also 3 hops in the brew.) 
The Renault driver, along with 2009 

F1 World Champion Jenson Button and 
TV presenter Karen Minier-Coulthard 
(wife of David), has been involved with 
the craft brewery since its launch in 
January 2017. American actor Noah Wyle 
(ER, Falling Skies) has also been a part of 
the startup. 

“Blue Coast is about being a part of 
a project with good friends with a cool 
product as the centerpiece,” says Ricciardo, 
who sometimes drops by the brewery to 
serve a few pints to guests. “It’s exciting to 
have an interest outside of the racetrack 
that I can support and see develop, plus 
Australians love beer!”

And so do the French. So much so that 
bierologie and zythologie (a beer expert) 
were officially entered in the 2019 Petit 
Larousse Illustrated dictionary. Over the 
next five years, France is expected to be the 
fastest growing craft beer market in Europe 
and, according to the Brewers Association 

of Europe, in 2017 the French put back 
33 liters of beer each, with consumption 
increasing 3% each year over the last four. 
The heaviest consumers are the Czech 
Republic, Austria and Germany (138L, 
105L, and 101L per person respectively).

 No wonder the largest brewery in the 
South of France ran out of beer by spring 
2018, just six months after opening. “The 
good news is that we learned a lesson about 
thirsty consumers and have quadrupled 
capacity to ready ourselves for this year, 
starting with the Grand Prix,” says Monaco 
resident Natasha Frost-Savio, who cofounded 
Blue Coast Brewing Company with her 
Italian-Swedish husband, Roberto Savio.

F1 DRIVERS

Nico Rosberg

Formula One World
Champion 2017, Mercedes

Since retiring from Formula One in 
2017, Nico Rosberg, 33, says he is “lucky 
to have found new challenges.” One 
startup he’s pretty excited about is the 
all-electric Lilium Jet, which can take off 
and land vertically—from anywhere—
but also has fixed wings, so it’s able to 
fly conventionally. The Munich-based 
company aims to be fully operational by 
2025. “It’s possible that you could travel at 
speeds of up to 300 km/h over a range of 
300 km on one charge of the jet’s battery,” 
explains Rosberg. “Think of how this could 
revolutionize travel globally.” 
Another mission is to make air taxis as 
affordable as riding a car—which you can 
order from a smartphone. “Lilium aims to 
make its technology readily accessible and 
not only available to the super wealthy, 
which I think is a great business philosophy 
to be involved with.”
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Daniel Ricciardo, Jenson Button and Noah Wyle

AS A BRIT, I KNOW ALL ABOUT 
THE CRAFT BEER BOOM, SO 
THIS REALLY REPRESENTED 
A FUN PROJECT WITH GOOD 
PEOPLE AND A GREAT BUSINESS 
OPPORTUNITY,” SAYS JENSON 
BUTTON. “I COULD ONLY GET 
EXCITED—IT ENCAPSULATES SO 
MANY GREAT ASPECTS OF THIS 
REGION THAT I LOVE.
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The idea to open a high-quality 
artisanal brewery came to the couple 
during a vacation in the U.S., where craft 
beer accounts for more than 24% of the 
country’s $114.2 billion beer market, as 
stated by the Brewers Association.

“It quickly turned into a business 
concept,” says Frost-Savio, a 46-year-old 
American who grew up in Beaulieu-sur-
Mer. “It was a golden time. We lived and 
breathed Blue Coast, creating every aspect 
of this company hand-in-hand—brand 
identity, finding a warehouse, finding a 
brewer—and it turned out we were also 
expecting our son, Magnus, which added 
to the fun.” 

Last year, Blue Coast was sold in 250 
upscale bars, restaurants and hotels along 
the coast, from Menton to Saint-Tropez. 
As sales quadrupled in 2018, Blue Coast 
Brewing has expanded to 350 retail points, 
and brought on John Philips as CEO “to 
take Blue Coast to the next level.” A 25-year 
veteran to the beverage industry, Philips 
has worked for Diageo, Bacardi and the 
Fosters Group and specializes in building 
leading brands internationally.

“Our primary focus is to ‘Own the 
Coast’ becoming the number one choice in 
Craft Beer. Beyond that, we aim to achieve 
‘Top 5’ Craft Beer status in France and 
build our international presence,” reveals 
Philips. 

Quality, authenticity and 
sustainability—“we donate our Brewers 
Spent Grain to local farmers who feed it to 
their herds”—play a part in the company’s 
ethos. At the brewery on chemin de Saquier, 
in the heart of Nice’s Eco Valley some 15 
minutes from the airport, the traditional 
beer making process is in the hands of beer 
designer Robert Bush, a Swede living in 
Nice, who won gold at the Swedish National 
Championships in Home Brewing. “Robert 
knows his hops like a nez knows perfume,” 
insists Frost-Savio. “He regularly surprises 
us with new creations and ideas.”

The label’s core range is made up of 
Blonde, Blanche, Amber and IPA. An 
amber-red Winter Warmer, with its biscuit-
like taste and piney nose, is a popular brew 
for the colder nights. 

From grain to glass, Blue Coast takes 3 
weeks, depending on the beer being brewed 
(lager takes longer, 4-5 weeks, for instance). 
“We don’t filter, pasteurize or add sugar 
or carbonation to accelerate the process,” 
explans Frost-Savio. “Instead we allow 
our beer to ferment 
naturally, which creates 
tiny bubbles—just like 
champagne.” ✱

F1 DRIVERS

Blue Coast Brewing 
Company cofounder 

Natasha Frost-Savio with 
F1’s Daniel Ricciardo at 
a Blue Coast Sessions, 

with local live bands, food 
trucks, and entertainment 
for kids the first Saturday 

of the month.

Mika Häkkinen

Double Formula One World 
Champion (1998 &1999), 

McLaren
Since hanging up his racing helmet, Mika 
Häkkinen, 50, has been an ambassador for 
numerous flagship brands, as well as an 
investor and adviser for various startups. 
His latest venture, iNZDR—the insider 
app—is a modern-day fan club. “It used 
to be autographs and now it’s all about 
selfies and social media,” says Häkkinen, a 
Monaco resident for 25 years. 
The app follows subscription-based 
services in other industries (say, Spotify 
and Netflix) and offers a monetizable 
opportunity for social media influencers or 
for charities to raise funds. 
“Technology helps fans interact but could I 
live chat or Q&A with my idol or better yet, 
buy my daughter a personalized birthday 
video greeting from her favorite celebrity? 
That would at least make my life easier,” 
the father of five jokes. 
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Thierry Boutsen

3 GP Wins 
(1988-89 season), 

Williams 
“My life has been driven by passion,” says 
Thierry Boutsen. First came cars (he raced 
for 10 years in Formula One finishing 4th in 
the World Championship) and second was 
aviation (he bought his first plane in 1987). 
“In 1997, I had the opportunity to sell a 
Business Jet to an F1 driver and suddenly I 
became a successful broker.” 
He soon retired from racing and, along 
with his wife Daniela, started Boutsen 
Aviation in Monaco. “To date we have 
sold 370 business jets in 71 countries.” In 
2014, as a result of reselling aircraft from 
Prince Rainier and Prince Albert, Boutsen 
Aviation received the honorable title “By 
Appointment to HSH the Sovereign Prince 
of Monaco.”
Boutsen, 61, also invests in talented young 
drivers to help them build a career. He 
founded Boutsen Ginion Racing in 2000 
with his sister and brother-in-law. “Our first 
driver was Jerôme D’Ambrosio, who ended 
up in Formula One five years later.”


